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Timeline การปรับยุทธศาสตรไปสูการทองเท่ียวท่ีเนนคุณภาพและ

ความยั่งยืน

2564

Q3 2564

2565–2566

Q4 2564 – 2566

2567–2570

2567–2570

Phuket Sandbox

Balancing Health and 

Economics Factors

High Value & Sustainable Tourism

New Tourism Ecosystem

Reopen Thailand

Value over Volume

Reopen Recovery Resilient



4Ws
• Economic Wealth
• Social Wellbeing
• Environmental Wellness
• Human Wisdom

ในประเทศ 117-135 ลานคน/คร้ัง

ตางประเทศ 25-30 ลานคน





สถิตินักทองเที่ยวระหวางประเทศที่เดินทางเขาประเทศไทย ป 2566

เดือน จำนวน (คน)

มกราคม 2,144,948

กุมภาพันธ 2,061,419

1-29 มีนาคม 2,069,873

ที่มา สำนักงานตรวจคนเขาเมือง จัดทำโดย การทองเที่ยวแหงประเทศไทย (ททท.)





Partnership with airlines: 

the strategy to win

Bring it Back

Make it Full

All Year Round





Strategy to Drive Demand

ใชปทองเท่ียวไทย เปนกลไกสำคัญใหบรรลุเปาหมายการสรางรายได เปล่ียน Product 

Catalog เปนเมนูประสบการณ ออกแบบประสบการณดวยหัวใจ (HeartCrafted) เพ่ือ

สราง Meaningful Travel ประสบการณทองเท่ียวท่ีมีความหมาย ทรงคุณคา ประทับใจ



NFT: Quality Products 

for Quality Markets



5F to inspire for 

Meaningful Travel





International tourist arrivals

International tourism inbound receipts

T&T industry GDP

T&T industry Share of GDP

T&T industry Employment

T&T industry Share of Employment

Environmental 
Sustainability

Safety and Security

Prioritization of Travel 
and Tourism

97

92

88

6.702 millions

18,393 millions US$

14,197 millions US$

3.7%

4,051,000 Jobs

10.8%

Thailand: Key Indicators

Source: Travel & Tourism Development Index 2021









How to promote hotel businesses in Visit Thailand Year 2023? 

Promoting a hotel business during the Visit Thailand Year 2023 requires a strategic marketing plan to attract potential guests 
and make the most of this special event. Here are some tips to help you effectively promote your hotel business:

1. Collaborate with the Tourism Authority of Thailand (TAT): The TAT will be organizing several events and promotional 
campaigns during Visit Thailand Year 2023. Coordinate with them to ensure your hotel is featured in their promotional 
materials, websites, and event listings.

2. Special offers and packages: Create unique packages and special offers tailored to the Visit Thailand Year 2023 theme. 
Offer discounts, value-added services, or exclusive experiences for travelers, such as traditional Thai cooking classes, 
spa treatments, or guided tours.

3. Leverage social media: Utilize platforms like Instagram, Facebook, and Twitter to showcase your hotel's unique features, 
events, and promotions. Share engaging content, like images, videos, and stories, to attract potential guests.

4. Partner with influencers and bloggers: Collaborate with travel influencers and bloggers who can promote your hotel to 
their followers. Offer them complimentary stays or special deals in exchange for their honest reviews and social media 
posts.

5. Optimize your website: Ensure that your website is user-friendly, mobile-responsive, and optimized for search engines. 
Update your website with information on Visit Thailand Year 2023, special offers, and events to make it more appealing to 
potential guests.



By implementing these strategies, you can effectively promote your hotel 

business during the Visit Thailand Year 2023 and capitalize on the increased 

tourist interest in the country.

6. Local partnerships: Partner with local businesses, such as restaurants, tour operators, and attractions, to 
create combined packages or cross-promotions. This will help you tap into new customer bases and provide 
added value to your guests.

7. Attend travel trade shows and expos: Participate in travel trade shows and expos to network with travel 
agents, tour operators, and other industry professionals. This will help increase your hotel's visibility among 
potential partners and customers.

8. Email marketing: Utilize email marketing to keep past and potential guests informed about your hotel's 
promotions, events, and updates. Send out newsletters with exclusive deals or interesting content to encourage 
repeat bookings.

9. Engage with guests: Encourage guests to share their experiences at your hotel on social media and online 
review platforms like TripAdvisor. Respond to reviews and feedback to show your appreciation and commitment 
to customer satisfaction.

10. Highlight sustainability and eco-friendliness: As environmental awareness continues to grow, emphasize your 
hotel's eco-friendly initiatives and sustainable practices to attract environmentally conscious travelers.


